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Research on the Supply Chain of Aluminum Anti-collision Beams for
Automobiles

OBJECTIVES

® Our client wishes to understand the supply chain of aluminum collision beams, including Tier 1, Tier 2, and
OEMs. While exploring the market S&D situation, the focus is on the specific details of core vehicle models
and provide with customers with third party advice for strategy advice.

= Methodology m Market transparency
> Determine the target OEMs and best selling models > Market S&D of aluminum profiles and aluminum anti-collision
> Conduct primary research of OEMs regarding aluminum anti-collision beams

beams > Value chain and flow analysis of aluminum anti-collision beams

> Double check the information with both Tier 1 and tier 2 suppliers ® Competitive landscape analysis between Tier 1&2 supplier
» Summarize the key findings and key takeaways > Feedstock source

® Sample Size > Cash cost
> OEMs (25) > Aluminum capacity
> Tier 1 & 2 suppliers (12) > Patent status

= project Time > Sales radius
> 7 weeks > After-sales service

> Industry reputation
© SMM. All rights reserved.  SMM bases on primary research, internal database and modelling, successfully help our client deeply understand Page 2

China LIB recycling market and mapping future development strategy



I“ Sample Covered
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I“ Quantity of Aluminum Crash Beams Used by 26 Automotive OEMs (2022)
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I“ Value Chain
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Aluminum Crash Beams Producers
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I“ Competitive Landscape (I)

Competitive Landscape
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I“ Competitive Landscape (II)

Competitive Landscape
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Current Market Situation of Aluminum Profiles and Aluminum Crash Beams

Market Situation of Aluminum Profiles and Aluminum Crash Beams m
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